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SENSORY BRANDING:
THE FUTURE

“In order to have a viable future, brands will
have to incorporate a brand platform that

fully integrates the five senses.”

-- Martin Lindstrom
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Martin Lindstrom

@ TIME 100 | See more TIME 100s

Martin Lindstrom, a 2009 TIME 100 honoree, is the author of Buyology and
Brandwashed. He is the founding partner and chairman of the board of
Buyology Inc., a strategic marketing company, and director of London-based
Brand Sense Agency. Lindstrom is also a contributor to Fast Company

magazine.
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Goods and IC 041.US 100 101 107. G & S: ENTERTAINMENT SERVICES, NAMELY, ON-GOING

Services TELEVISION PROGRAMS IN THE FIELD OF NEWS, SOAP OPERAS, SPORTS, COMEDY ANI|
VARIETY SHOWS; AND TELEVISION PRODUCTION. FIRST USE: 19750701. FIRST USE IN
COMMERCE: 19990701
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Filing Date  June 18, 2004 /0 . + + y

Registration

Number 3016937 - (& . & + /

Registration

Date November 22, 2005

Owner (REGISTRANT) TV GLOBO LTDA. Roberto Irineu Marinho, Brazilian; Jo8o Roberto Marinho,
Brazilian; and José Roberto Marinho, Brazilian LIMITED LIABILITY PARTNERSHIP BRAZIL Rua
Lopes Quintas, 303 Rio de Janeiro, RJ 22460-010 BRAZIL

:gg;?sy of Raymond I. Geraldson, Jr.

Description THE MARK IS A SOUND MARK CONSISTING OF TWO MUSICAL CHIMES THAT
of Mark PPROXIMATE THE SOUND "PLIM PLIM".

Type of Mark SERVICE NMARK

Register PRINCIPAL

Live/Dead

Indicator LIVE

07 SL4

MNLNN*5 OL# K5% 3 K% *KP
( O
?, @ G -

# 9 2

07 SL4

Hasbro just trademarked
the smell of Play-Doh

Chris Davies - May 18, 2018
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Esse SINAL - ETIQUETA AMARELA NA ORELHA
ESQUERDA DO URSINHO - foi reconhecido como
Marca de Posicao na Alemanha, mas nao pelo
EUIPO...
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